INSTRUCTION

CREATE A THREE AD CAMPAIGN FOR
ANY EXISTING PRODUCT YOU CHOOSE
(One product with 3 different ad)


YOU ARE FREE TO ADD ANY VISUALS,
BUT KEEP PAGE SIZE TO 8-1/2” x 11”

Each of the three ads should have a headline, a subhead (if you feel the headline needs further clarification or support), description of a visual (if you don’t include one), a paragraph of body copy and a tag line. I am looking for a headline that attracts attention with a question or action words, body copy that clearly and simply describes the product and its features and benefits – and a short, catchy tag line/slogan.



[bookmark: _GoBack]TIPS FOR ASSIGNEMNT EXCELLENCE

1) HEADLINE Create one based on HEADLINE TYPES & STRATEGIES
2) SUB-HEAD is not a continuation of the headline, but stands alone to further explain the headline or identify the product.
3) BODY COPY should start off with a statement that relates to the target audience – a problem he/she is experiencing or a situation that needs a solution. Then, the solution is the product. The copy should not only have product features, but also benefits (most important) and the promise of results. A final sentence will summarize the results of using the product and have a call to action. 
4) TAG LINE/SLOGAN should only be a few words: NIKE – Just do it.

REQUIRED format fOR print copy

Product____________________
Date_______________________
Writer_____________________

IMPORTANT: Each ad should be typed double-spaced in either 14 pt Times or Helvetica. One typewritten 8-1/2” x 11” page for each ad. 

HEADLINE: TYPE IN UPPER CASE

SUBHEAD, if there is one, should be typed 
in initial caps and underlined

VISUAL IDEA: Type description – I am simply looking for your “idea” -- not how well you can do a visual.

BODY COPY:  Skip several spaces then type body copy double-spaced. Paragraphs may be flush left or centered.


TAGLINE OR SLOGAN goes here.



SAMPLE
Warby Parker Eyewear

HEY FOUR-EYES! LOOKING COOL!
Looking Cool Has Never Been Easier
Visual Idea: A close-up shot of a freckled-faced red head individual. The individual looks directly at the camera in squint-like fashion, while holding a smirk that oozes confidence (picture James Dean’s signature look). The shot focuses on the brightly-colored glasses the individual is wearing against a white or sky blue backdrop. 

Body Copy: Making fun of someone for wearing glasses is not cool, but you know what is cool? Showing off the new pair of glasses you got at Warby Parker! We have got the latest and greatest designs for your extra set of eyes. We invite you to get lost in the world of Warby, where style reigns supreme. 
“Cool’s on you”
All designs are a trademark of Warby Parker
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